


WE EXECUTE

At Street Factory, we funnel a broad range of marketing skills into

doing one thing well: Precisely executing your creati\/'ideas oRthe &
ground.

And we run through walls to get the job done.
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CUSTOM GUERRILLA

Today, more advertisers are demanding multi-dimensional media plans and more
marketing agencies are meeting the challenge with strategic guerrilla ideas.

But who can precisely execute these one-of-a-kind ideas?

Who can put an experienced team on the ground anywhere in North America to
artfully put your brand in motion?

Who can be trusted to over-manage every detail of every moving part so you can
rest easy?

The answer is STREET FACTORY MEDIA.




Street Factory executes engaging media experiences that allow your
target consumer to touch and feel the brand. There is no bigger payoff
than going one-on-one with your target consumer. LIVE.
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Mobile Screen Printing
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PRODUCT SAMPLING

Here's to the
Morning Marathor -
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STREET THEATER
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Yoplait' Greek Yogurt
- Augmented Reality



nE,

T L

e

It's a big world and there’s a never-ending supply of innovative and
unexpected media vehicles lurking beneath the traditional channels.
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Mobile 3-D media props, place-based advertising, wall projections,
street branding, environmental re-surfacing. These are just some of
the surprising non-traditional media placement tactics we execute for
consumer discovery.
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CHALK STENCILS
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CHALK STENCILS
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~ AlState
- Safe Driving Campaign
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DISCOVERABLE MEDIA
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Scion Midwest's Photos - Downtown Minneapolis - October 1
Photo 2 of 40 Back to Album - Scion Midwest's Photos - Sclon Midwest's Profile Previous Mext
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With the explosion of soical media channels like facebook, youtube and
twitter, every guerrilla program is ripe for “broadcasting” to a larger
audience. We are able to capture specific on-the-ground content for
your brand’s social media channels to amplify your reach by engaging
consumers online.

1 by Schon Midwest




SOCIAL MEDIA SUPPORT
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SOCIAL MEDIA SUPPORT

E3 Protestors Picket EA's Dante's Inferno KEEP YOUR WEAPON
OF CHOICE SHARP

Protesters rebel against "Electronic Antichnist” far "glorifying hell.”
By Sieve Watls, 08032008

Related Games

Daria's Irferma [PSP)
Release Date: 02092010

Profesters have formad around EJ, and thay'ne surprisingly ivid about the game Canie's infema, TUP user Jefl E e Pt

R Dario’s Inferma [XDox 360)
Yanick snapped pholos &md evan inerviewsd one of (hie protesiers, Cherry Adams from The Saved Group said they B8 Relcase Dute: (30872010
consider EA the “Elsctronic Anlichiist and are protestng based on tha game’s portrayal of hell. “This darespecs

&

oursalves, the Bible, ihe Christian bellel.” she sald. “We donl need this right now In our sochety.” A

Specifically her onganization disagrees with the abdlity io leave hell, using the cross as a weapon, and the game's Darie's infama (PEY)
winlgnca. "50 wa decided to coma down bafors s ralaased hara and spraad ha word 50 paople can ba infarmad Relsass Date: 02092010

aboul IL™ Asked why the organization & prolesting the game specifically whan 1he work of lileraiums has been around
for yoars, Adams feals it would ancourage impressionable young people. “Our youth today live in a fanasy wanid 1o

R A L A Games
Dante’s Inferno Mock Protest



Executing a vast array of non-traditional marketing assignments across North America, Street Factory Media
has come to be relied on by a growing list of brands and agencies to put their guerrilla ideas in motion.

AGENCIES

22squared

Barrie D'Rozario Murphy
Billups Worldwide
Clarity Coverdale Fury
Creature

Crispin Porter + Bogusky
Colle + McVoy

Deutsch

Edelman

Engine Company 1

Hunt Adkins




BRANDS

3M

Adult Swim

Alaskan Airlines
Allstate

AMC Theatres

AOL

Arby’s

Aveda

Bare Escentuals
Best Buy

Blue Cross Blue Shield
Buffalo Wild Wings
Caribou Coffee
Code Ready
Converse

Delta Dental

EA Games

Eight O'Clock Coffee

ESPN

Fifth Third Bank
Ford

Gander Mountain
General Mills
Gold'n Plump
Google

Guitar Center
HBO

Health Partners
HTC

Huntington Bank
ING

Life Time Fitness
McDonalds
Medifast

Minnesota Timberwolves

Moviefone

NBA City
NBC

New Balance
Nike

Old Spice
Optum Health
Pearl Izumi
Pepsi
Phillips 66
Pita Pit

Pizza Hut
Powerball
Publix

Saab

Scion

Sears

Sega
Shimano

Sierra Mist
Slim Jim
Sprint

Stagg Chili
Starbucks
State Farm
Subway

Suzuki
Taubman Malls
Tetley Tea
Time Warner Cable
Toyota Scion
Travel Oregon
Virgin Atlantic
Volkswagen
Whole Foods
Xbox 360
Xfinity
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STREET FACTORY MEDIA

For more information or to schedule
a presentation, please contact:

Lesley Harter,
National Director of Sales
Direct: 415 - 367 -3033
harter@streetfactorymedia.com

2942 Pleasant Ave S
Minneapolis MN 55408

streetfactorymedia.com




